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For further information contact Fiona Price on 0777 0918427 or Christina Jones on 0789 1140001 
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Horse Hero is a leading-edge equestrian video website showing how top riders look after 
their horses at home and during competition.  The site offers a rare glimpse into their 
lives, their philosophies and training methods.  It has ‘how to’ videos, dressage and jump 
training videos, fascinating yard tours, video stories of riders behind the scenes at big 
shows as well as a fly-on-the wall of British squad training. 
 
Content spans a wide range of equestrian disciplines and horse behaviour.  Horse Hero 
features Olympic riders such as Laura Bechtolsheimer, medal winners and rising stars.  
The site also has a great community including around 35 astonishing blogs from top 
equestrians, over 100 biographies and many interactive articles.  The Horse Hero forum 
is educational - all posts answered by users or the exceptionally wise Horse Hero Guru!  
Horse Hero provides users with an unprecedented opportunity to get into dialogue with 
site celebrities by posting comments on their videos and blogs.  The Sunday Times 
described the site as “Paradise for Horse Lovers!” 
 
Over 400 videos made by the Horse Hero team provide timeless wisdom, inspiration, 
education and entertainment.  The site has gained significant traffic in 2 years since 
launch (June 2008), attracting some 80,000 unique visitors a month and around 240,000 
monthly page impressions. 
 
Videos providing an introduction to the site and th e advertising available can be 
viewed at http://horsehero.com/advertise  
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· 400+ videos 
· 1000+ pages of blogs 
· 100+ celebrity biographies 
· More than 3500 pages of 

content 

New Media Age “Site of the Week”  
Sunday Times “Website of the 
Week” - described as “paradise 
for horse lovers” 

“Horse Hero offers access to training and knowledge from many top athletes across all 
equestrian disciplines, providing an invaluable knowledge source for the equestrian enthusi-
ast.”  Anna Greenway, Marketing & Communications Director, BEF 
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1) Horse Hero offers a state-of-the art route to the equestrian market and to an affluent 
female demographic in general.  Horse owners and equestrian enthusiasts spend 
more time on the web and less time with conventional print media in their search for 
quick, easy to digest information.   

 
2) Unlike many other websites, adverts on Horse Hero a re prominent.  We 

feature just 2 banner spots per page and 1 advert p er video player, so your 
advert will stand out.  Furthermore, we don’t have classified sections which inflate 
site statistics or deliver low quality impressions for your adverts.  Horse Hero 
delivers 100% quality content in which to showcase your campaign.   

 
3) Internet advertising is trackable.  You can monitor traffic and judge your ROI far 

more effectively than with traditional print adverts.  We will provide monthly statistics 
for your adverts. 

 
4) We want advertising to work for you and your brand.  So by getting to know your 

product we can ensure the essence is communicated to our user base in a way they 
will understand. 

 
5) We also help you create the most effective advert for your brand, by providing 

objective critique and feedback on design and industry benchmarking for ad 
response rates.   

 
6) We work with our media partners and advertisers to get maximum effect from 

campaigns using our considerable in-house expertise on cutting edge internet 
marketing.  We will help you plan phases to your campaign and are happy to 
regularly change adverts and tweak for best results.  We can either work directly 
with you or with your agency. 

 
7) There are a number of bespoke options and hi-tech solutions that we are happy to 

discuss on an individual basis and Horse Hero is prepared to develop technology to 
support innovative campaigns. 

 
8) In a nutshell, we offer a great platform that consistently leads the way in our sector 

and if you want cutting edge, this is the place to be! 
 

We have put together a video highlighting some of t he key reasons why you should 
choose Horse Hero for your advertising campaign.   

 
To view please visit http://horsehero.com/advertise  
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1) ‘Run of Site’ banner or skyscraper advert with a  link to your website 
 
Run of site means your advert appears on all web pages (or in areas you specify).  Your 
advert is in a pool shared with other advertisers and your monthly budget guarantees 
you a set number of page views. 
 
Cost: £25 per thousand views.  So if you spend £350 per month, your advert will  be seen 
14,000 times over the month. 
 
Advert Sizes: 
Skyscraper: 120 x 600 pixels or 160 x 600 pixels 
Banner: 468 x 60 pixels 
Artwork required in JPEG, GIF, animated GIF or flash format 
 
2) Competitions 
 
Horse Hero offers a unique opportunity to engage with users through competitions.  Our 
users love to enter them and extensive promotion is given via: 
 
· Home page call to action 
· Dedicated competition page 
· Social media campaigns (twitter, facebook etc.) 
· The e-newsletter (currently 18,000 subscribers) 
 
Cost: £500 minimum prize value 
 
3) Pre-roll video or audio advert 
 
Your 10-15 second video, animation or audio advert will appear before Horse Hero 
videos start to play.  You can also provide a slide to be shown at the end of the video.  A 
viewer clicking on your advert will be taken to the website of your choice.  We can make 
you a cost effective and clever video advert if required.  The advert will be shown on 
Horse Hero at a cost per thousand views. 
 
Cost: £35 per thousand views (Note: static slides can be shown at the start and end of 
the video for a reduced rate of £25 per thousand views) 
 
4) Your logo next to Horse Hero videos and a click through to your website 
 
New videos attract considerable views, or you can choose a subject area from the Horse 
Hero library, or put your logo next to the videos we make at a particular event such as the 
National Dressage Championships. 
 
Cost: from £300 (equivalent £25 per month) 
 
Logo size: 170 x 80 pixels 
Artwork required in JPEG or GIF format 



5) Sponsor the Horse Hero newsletter  
 
Emailed to over 18,000 equestrians fortnightly. 
 
Cost: £500 per newsletter 
 
6) Commission a video promotion of your product or service 
 
Cost: from £3000 including filming, production, 12 months on Horse Hero and video 
shared on your site (DVDs extra). 
 
7) Write an article 
 
Submit an article on a topic your company can sponsor (including photo and video clip) 
and interact with our users via comments under the article (see case studies attached).   
 
Cost: from £400 
 
8) Bespoke campaigns and packages 
 
We have a number of unique and creative options in addition to the above to make your 
campaign stand out.  Please get in touch if you would like more information on these.   
 
 
 
All prices are subject to VAT.  To discuss please call Fiona Price on 0777 0918427 or 
Christina Jones on 0789 1140001 
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The UK equestrian market is booming as you probably  already know.  Its 
participants are affluent, dedicated and committed.    
 
· More people are taking up riding than any other UK leisure pursuit 
· 11 million people have an interest in the horse industry (25% of UK households).  

This includes 5 million who have an active interest (which has doubled in the last 5 
years) 

· Around 2.1 million people ride at least once a month and 4.3 million have ridden in 
the past 12 months 

· There are 721,500 private horse owners 
· UK equestrianism is worth around £3.4billion (excluding bloodstock and gambling) 
 
 

Site user demographics offer a receptive market pla ce for equestrian brands and 
businesses wanting to target this affluent sector 
 
· Sex: Women = 72%; Men = 28% 
· Women purchase 89% of all goods and services in the UK 
· Women currently account for 48% of the UK’s personal wealth and are on course to 

become Britain’s financial powerhouse, owning 60% of all personal wealth by 2025 
· For the first time more rural households have broadband than their urban counter-

parts 

Quentin Letts, The Daily Mail, 12 April 2010  
“Which is more popular: horse-riding or watching professional football? Obvious?!  No it 
isn’t.  Here are two numbers: 1.3million and 535,503.  The first, released this week by the 
Department of the Environment, is the number of horses in this country.  The second is 
the number of football fans who last Saturday attended games in the Premier League and 
the Championship, as well as Leagues One and Two.  I happen to enjoy watching football 
and I do not ride.  But do these statistics not make one wonder if our rulers are right to 
persist with the idea that footie is the game of the masses and that horse-riding is a 
minority pursuit for the rural rich?!” 
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Video is at the cutting edge of web: 
 
· It is the most effective way of learning when not sitting on a horse, providing 

techniques to start practicing straight away.  Videos vary from 8-25 minutes in 
length, offering bite size chunks to fit in with the busy lifestyle of today’s consumer 

 
· There are 59 million “how-to” searches (including video) worldwide every day 
 
· Consumers are turning away from TV to online video.  According to Scan Scout’s 

Online Video Insights report, 24% of all videos streamed in March 2010 were 
watched in the primetime hours between 8pm and 11pm, when most TV networks 
show their top programming 

 
· Online video advertising is far more cost effective than TV advertising and results 

are easily tracked 
 
· UK internet traffic to video sites grew by nearly 200% in the year to Feb 08 and is 

continuing to grow 
 
· According to a survey of ad agencies commissioned by the video network Brightroll, 

a whopping 94% of clients plan on increasing their web video budgets this year 
(Adweek.co.uk 22/4/10) 

 
· Our videos offer unparalleled insight.  Experienced presenters get to the essence of 

a subject asking the questions viewers would most like to ask if they were there 
themselves, extracting information not commonly available in books, seminars or 
training clinics 

 
· Users rave about Horse Hero and describe it as “addictive” time and time again 
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"The website is fantastic and getting better all the time! Keep it up, there is stuff to learn for everyone!" 
Frederique Erzberger 

"It's great to see that this web site is being enjoyed 'globally'. For the likes of me and others in countries 
abroad, it's fantastic to be able to make contact with fellow riders in your own country! You can feel cut off 
from the horse world when living in remote parts and I have already made an emai pal in my country 
through the Horse Hero forum. Thanks." Syvie Coles 

"Absolutely love the website. Keep up the good work - we've learnt so much from 'behind the scenes'. We 
would like to thank your contributors for spending time with you as it's as good as having a lesson with 
them. My daughter and I have been turning our belly buttons and riding like a monkey ever since we 
watched the Tai Chi videos! Hazel Chittleburgh 

"Horse Hero is a wonderful web site especially for those of us overseas". Sue Gazzi 

"This site is going from strength to strength, it's great that videos have trainers telling you what they are 
doing and the finer points of their tecnique. You are definitely on the right track!" Selwyn Hardy 

"I must say how much I enjoy the site, it's addictive! I love the fact that all the people featured are prepared 
to share their valuable knowledge with all horse lovers". Karen Thomas 

"I really enjoy your site and the variety is great too. So much to learn and pleasure in watching. Keep those 
videos coming. I am an addict and save them up to watch as treats." Georgia Hayes 

"Your website is proving to be an invaluable teaching and learning resource. The training material is world-
class training. If only we could replay our real sessions until we actually see/feel/understand in the same 
way as we can with Horse Hero!" Sue Cliff 

"Thank you for all your hard work in bringing us such interesting videos and interviews. You will never know 
how much I enjoy Horse Hero." Beverly Daniels 

"My daughter and I think Horse Hero is an awesome site and a great idea. We have watched it since near 
the beginning. I am impressed with how much we have learned. We are in Canada and love the glimpses 
into horse life in the UK". Diane Mills 

"I just want to say how inspirational I find Horse Hero. The videos are so well done and professional and I 
have learned a huge amount since I discovered the site. I always look forward to notifications telling me 
there is a new video on the site!" Helen Hobbs 

"I've just been out for a meal with everyone at the yard, and all we talked about was Horse Hero!!" Melanie 
Antliff 

"I wanted to let you know how much I love the site. There are so many things I could say, but one thing in 
particular is that it is clear that Fiona and everyone else involved have great senses of humor and love what 
you're doing. It is so obvious, too, that everyone you film with loves horses, which is important to me. I 
worked for an animal welfare group for nearly a decade, and I wouldn't have joined your site if I didn't think 
you guys were on the horses' side." Danielle Moore 

"May I say what an inspiration your videos and bloga are on Horse Hero! Any simple problems I come 
across with horses, I straight away consult your site before anywhere else to find the solution!! You have 
built an amazing knowledge hub. Well Done!" Gemma Neale 

"Can I just say a massive thank you for this brilliant site! It's packed full of information that is so useful. 
Whenever we need help or suggestions about an aspect of training, we are able to find pointers or solutions 
on Horse Hero. Or if we're doing something but are not sure if we're doing it the right way, we can can 
check on the site! A super idea and more helpful than we can say! Many, many thanks." Evie Peel 

"Your website is the best thing ever for us horsey people - the only problem is that it's addictive!!" 
Francesca Wells 
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FIONA PRICE 
 
Fiona’s career began in financial services where she pioneered 
independent financial advice for women with her firm Fiona 
Price & Partners. She was heralded as ‘the first woman of 
finance’ by Harpers & Queen. Fiona also founded a non-
profit network, the Women’s Financial Adviser Group and was a 
regular figure in the national press, on TV and radio as a 
financial expert and commentator. She has been profiled in 
many books on women entrepreneurs and was a regular 
member of the ‘top100’ list of most influential people in financial 
services. After selling her business, Fiona held a variety 
of executive and non-executive posts until founding 
www.horsehero.com in June 2008. Horse Hero combines her 
love of horses, business and the media. Apart from her 

extensive business experience, pioneering sprit and phenomenal capacity for hard work, 
Fiona has a rare talent for communicating the essence of a subject, in this case, horses - 
their training and what makes them and their riders top. Fiona is also a keen 
sportsperson having rowed in the 1986 Commonwealth Games, and currently competes 
in eventing, dressage and endurance. 
 
 
 
 
 
CHRISTINA JONES 

 
Christina studied at Bristol Vet School before the 
lure of business led her into the world of e-
commerce and digital marketing where she worked 
across a variety of b2c and b2b sectors.  She set 
up The Blacktype Group, a digital marketing 
consultancy in 2008 and is fascinated by the power 
the internet gives businesses to communicate.   
 
A keen sportswoman, she competes in dressage 
and has embarked on a sport horse breeding 

program.  Christina is regularly asked to speak on digital marketing and enjoys translating 
technical concepts, making them accessible and relevant for business owners and 
stakeholders.   
 
 
 
 
 



Jayne Caudle, our blogs sub-editor visited the World Cup Dressage Finals in Den Bosch 
this Spring and wrote an article in the editorial section of the Horse Hero site about her 
experiences (you can read it here http://www.horsehero.com/editorial?feat=46315) 
 
In the first 2 weeks of the article being on the site, it was read by over 1000 people & 
generated lively debate in the comments section.  Discussions were generated about the 
article on many of the main internet dressage forums (including 
www.britishdressage.co.uk, www.ultimatedressage.com and www.chronoofhorse.com) 
with over 150 comments posted on these threads and a large number of views. 
 
Writing an article about your product or brand allows you to engage and educate the 
Horse Hero community.  Links to your website, a sponsors button & associated banner 
and pre-roll adverts can be run alongside your article.  There is also the possibility to 
embed video within the article (see http://www.horsehero.com/editorial?feat=45368 for an 
example of this in action).   
 

�!�������!��� �!� �(��������'����0��
Impressions From The World Cup Dressage Final 
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Is the Rollkur “blue-tongue” scandal all it seems? 

 
This article (http://www.horsehero.com/editorial?feat=35093) was written by Christina 
Jones in response to the incident where Patrick Kittel was filmed in a warm up for a world 
cup dressage qualifier in November 09.  It caused a huge international response with 
over 12 pages of comments on the main article as well as spin off threads in internet 
forums across the globe and articles in mainstream publications.   To date, the article has 
been viewed over 4500 times.   
 
If you are interested in promoting your brand or product through a topical article please 
contact Fiona Price on 0777 0918427 or Christina Jones on 0789 1140001.   
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There are generally 3 sorts of online advertising models at the moment: 
 
 
1) Fixed price   
 
This is similar to buying print advertising.  You are quoted a certain amount of money for 
an advert, depending on size, location and length of time the advert will be displayed for.  
Advert spaces are normally sold as banners, which can be static or animated. 
 
Pros  – The simplest form of online advertising.  Space is sold in the same way as print 
media so a format people are most familiar with. 
 
Cons  – You are paying for a space, not views, so no guaranteed number of people 
viewing your advert. 
 
 
 
2)  Cost per thousand impressions (CPM)    
 
An online advertisement impression is a single appearance of an advertisement on a web 
page.  This sort of advertising enables you to set a budget for your advertising and 
receive a guaranteed number of advert views.  Again this is normally associated with 
banner adverts. 
 
Pros  – You can buy a fixed number of views for an agreed price and therefore know how 
many people will see your advert before it runs. 
 
Cons  – Not all impressions are equal.  Check that your advert is appearing on popular 
pages such as the home page and that it appears above the fold i.e. people can see it on 
the screen without having to scroll down the page. 
 
 
 
3) Pay per click (PPC)   
 
This is most commonly found in search engine advertising.  Every time the advert is 
clicked on, you are charged a specific amount.  Often on search engines, you bid for 
relevant keywords in order to display your advert when those keywords are entered as a 
search query.  The cost per click is then dependent on an auction style system and the 
more popular the keyword the more it will cost you. 
 
Pros  – You only pay when someone clicks on your advert and goes to your website. 
 
Cons  – Not widely used outside of search engine sites.  Click fraud is almost impossible 
to prevent.  Can be quite complicated to set up. 
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This can be of 2 main types:  
 
1) Advertorial style videos  
 
Where an entire video is filmed and shown to promote your product or service.  Video is a 
great way to bring products to life and is especially suitable for demonstrating complex 
technical products. 
 
2)  Pre-roll adverts. 
 
Your video or audio advert appears before Horse Hero videos start to play.  A slide can 
also appear at the end of the Horse Hero video.  Clicking on the video player whilst the 
pre and post roll is showing takes the viewer to your website. 

 

Video advertising is perfect for demonstrating a product in action.  Pre-roll video must be 
watched by site users before they can view the main video, so you have a receptive 
audience to your message. 
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Leather Therapy is a leather care brand which is new to the UK market.  It retails across 
equestrian, motorsports and household divisions.  The brand currently advertises on 
Horse Hero using run of site banners and during April and May 2010 a pre-roll video 
advertising campaign was trialled.   
 
A 15 second advert was filmed & edited by the Horse Hero team on a very tight budget.   
 
The results of the campaign so far demonstrate its effectiveness.   
 
Key Statistics: 
 
 
·  Traffic to the  www.leathertherapy.co.uk site increased by 18.36% 
 
· The majority of this traffic was visiting the site for the first time 
 
· E-commerce conversion rates were in line with expected industry levels 
 
Sandra Jones is a director at Your Gift Horse Ltd, European distributors of Leather 
Therapy.  She says: “Horsehero.com is an integral part of our marketing strategy.  The 
ads are cost-effective, the team are easy to work with  and most importantly, the ads 
drive more business to our website” 
 



���������� ���!"��!�������!�/��"�����������) $$���/ �)� ����!'��
�����#�

 
We have never sold ourselves as the biggest website (although with 240,000 monthly 
page impressions and 80,000 unique visitors we attract a sizeable audience) but in order 
to understand why we offer such good value, it’s necessary to explain how online adver-
tising is sold. 
 
The majority of online media sales are made on a cost per thousand basis (CPM).  This 
means that you pay a fixed amount to display a thousand impressions of your advert.  If a 
site charges £50 cpm and your monthly budget with that advertiser is £500, then your ad-
vert will be shown 10,000 times (£500/£50 = 10 x 1000 impressions = 10,000). 
 
So the overall number of visitors to the website has no effect on the number of times your 
advert is shown. 
So how then to decide where to best to advertise? 
 
There are 2 elements to this: 
 
1) The overall site demographics:  how does the profile of site visitors fit your cus-

tomer profile or target market.  Factors include age, sex, location and social grade. 
 
Horse Hero users are predominantly female amateur riders, over the age of 35 and with a 
high level of disposable income, a large proportion of which is spent on their horses. 
 
2) Where are your adverts shown?  Are your adverts being displayed around the pre-
mium content of the website – in general this would be the homepage, the news section 
and other interesting editorial led content such as videos, articles, blogs.  Sites with large 
classified advert sections can have very high user statistics but do you want to pay for 
your advert to be displayed around other adverts? 
 
Horse Hero only features two banner ad spots per page (only one on the home page) and 
your advert is always shown around engaging content such as videos, blogs and articles.   
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Ad impression – an instance when an advert is served to the users browser i.e. the ad-
vert appears on the webpage a user is viewing 
 
Run of site – Your advert is shown throughout the website 
 
CPM – cost per thousand 
 
Banner advert – a fixed size image based advert. Can be still or animated. 
 
Pre-roll video – A short video advertisement that plays at the beginning of requested 
video content. 
 


